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Course Description:  

No art form is as schizophrenic as the music video. In part a commercial and in part a short film, it has flaunted the line between art and commerce, undermined narrative and character development, and shortened an entire generation’s attention span - Neil Feineman
Underlying and often over-looked in our popular culture are the tantalizing sounds and stunning visuals of the Music Video.  From first glance, the viewer may interpret the video to primarily act as a visual accompaniment to a corresponding song.  But in actuality, does this really constitute the very role of music video in our world today?  What is it that makes music video a medium left out of any critical analysis, while it may in fact shape the way we interpret and consume music?  Throughout this course, we will engage into the medium and closely analyze the music video by learning the aesthetics of a music video, the historical background, and what skills to use to critically assess this medium.  Primarily, the aim of this course is to attempt to answer the following: Is there a fine line between art and commerce in any music video, or do they interchangeably work together?  What types of themes, motifs, and tropes repeat throughout the image?  And finally, how does the cross between image and sound ultimately shape our personal views on popular culture, and our place in our society?  Ranging from the advent of the video, the shift into art, the glamour of Hip-Hop, the demise of music television, and the independent video of today, this course’s goal is to understand and appreciate what a music video truly is, and has become.  By the end of this course you will be expected to synthesize the material and voice yourself in a final music video project.   
Readings: 
You will not need to purchase any books/music for this course.  Most of the material is available online, or I will hand out copies of an article.

Just for your own personal interest, most of the excerpts will be taken from the following:

Money For Nothing: A History of the Music Video from the Beatles to the White Stripes by Saul Austerlitz

Experiencing Music Video by Carol Vernallis

Thirty Frames Per Second: The Visionary Art of the Music Video by Steve Reiss & Neil Feineman

But the most important text I will assign will be the visual.  I will send out a weekly Music Video list pertaining to the subject matter for our next class.  I expect all to view them before we meet in class.  The videos can be obtained by any means, but should be easy to retrieve via the Internet (i.e. YouTube, MTV, etc.)

Grading: 


25% = Attendance.  We will be meeting once a week for 
class/discussion, where we will analyze and interpret several clips.  
It will also be a time for you to look at various music videos through 
a more critical eye, rather than a sit-back-and-relax approach.  I can 
tell you from experience, despite the video being, commonly, 3-5 
minutes, many key gestures can be easily missed in that short amount 
of time.  One unexcused absence is allowed.  The second will result in 
a NP grade.  If you can not make it to class for a certain reason, please 
e-mail me ONE DAY before.

25% = Participation.  This will include participation in class as well as completing a writing assignment each week.  They will often be a response to a short question I’ll give at the end of class, unless otherwise noted.  I highly encourage you to speak up in class; not only as a way of passing the course, but as a way to critiquing and questioning the material.  Be lively.  Make it fun.  Don’t worry.  The material I will assign for viewing will, most 
always, be entertaining.


50% = Final Project. Synthesizing all of which we will learn throughout the semester, I will expect all of you to produce a final project that exemplifies what we will define as a Music Video.  You have the choice to either write an 8-10 page paper on any given topic, pertaining to the course, or, what I find the more entertaining outlet, creating your very own Music Video.  Whether you wish to compile clips with music, create a slideshow of self-taken photographs, or, for those ambitious ones out there, film your own video, I would like to see in your final project, how you have digested the material in the course and created a piece of your own self-expression.  We will showcase the final projects in our last class meeting.
SPRING 2009 

Jan. 27th A New Form of Media: Introducing the Music Video

Feb. 3rd Market Media: The New Wave Video of the Early 80s

Feb. 10th Constructing a Brand: The Video of Pop Idols Michael Jackson and Madonna

Feb. 17th Glamour and Gangster: Late 80s/Early 90s Rap and Hip-Hop

Feb. 24th Framing the Youth: A Look at the Effect of Music Video after 10 years of MTV

Mar. 3rd When Commerciality Becomes an Art: The 90s Alternative
Mar. 10th Beyond Commercial, and Into Artistic Analysis: The 90s Alternative Part II

Mar. 17th The Rise of the Auteur: The Video of Spike Jonze and Michel Gondry

Mar. 24th No Instruction

Mar. 31st The Demise of Music Video Television: Pop, Hip-Hop and Nu-Metal of the Late 90s
Apr. 7th The Anti-Music Video: Videos Breaking the Stereotype
Apr. 14th Revealing the Dark, and Disturbed Self in a Pre-Millennium World: Auteur Study of Chris Cunningham and Jonathan Glazer

Apr. 21st Too Raunchy? Too Violent? Too Political?: Closer Look at What Is Banned and Deemed Controversial in Video

Apr. 28th Anyone Can Do It: The Advent of an Independent Music Video Artist in the Wake of Internet Freedom

May 5th Finding our Voice in the World of Music Video: Music Video Showing and Concluding The Course
Assigned readings/viewings will be assigned later.

