Energy 101

Group Project: Resident Hall Outreach: “Blackout Battles” Energy Competition
The Blackout Battles is an energy competition between 2 resident hall groups in Units 1, 2, and 4 (Foothill and Stern) and each individual hall in Unit 3.  The winners are determined by the amount of energy saved compared to past years.  The purpose of this project is to promote the competition to residents and educate residents on how they can reduce their energy consumption.  You are given some time in class to brainstorm and work with your team on how to educate residents and to publicize.  

The total value of this project is 30%.  Please keep in mind that students must receive a 70% or better to pass this class.
Each group will be given a budget of $50 to spend on extra publicity supplies and incentives for your campaign.  You need to have your spending ideas approved (either in the SOW or by talking to a facilitator) before purchasing.  Make sure to keep your receipts so that we can reimburse you. 
Publicity:

You will be required to participate in 3 different types of publicity.  Posters and campaign event/tabling are both required.  Depending on your unit, each hall must have at least one poster promoting the competition in the main lobby area.  The Campaign event is pretty flexible so have fun with it.

Tabling in the courtyard of your assigned unit or in the dining commons is a good way to be able to get a lot of student’s attention.  You will need to fill out a form for the appropriate residence hall at least 1 week in advance of your campaign in order to get approval to table in the courtyard.  Also offer them some sort of incentive in order to listen (i.e. candy, pizza, donuts, etc.).  To table in the dining commons, contact Ken Guerra (643-8681, kguerra@berkeley.edu) and Terry (twynne@berkeley.edu) for Clark Kerr, Brian Walker (642-6217, bmwalker@berkeley.edu) for Crossroads, and Norma (642-7050) for Foothill.  You must notify the facilitators about your tabling location and time one week prior. (Form will be given in class)
The third publicity can be of your choice.  Some suggestions are to attend Hall Association meeting and making an announcement about the Blackout Battles, stuffing mailboxes, or others.
Scope Of Work (SOW):

Your scope of work will show us a rough estimate on how you are splitting up tasks between yourself, your group members and your projected spending on your publicity.  Only one SOW needs to be submitted per group. (Example is attached)
Documentation:

Documentation of your work is extremely crucial to show proof of your group’s hard work.  Make sure to take pictures of your campaign and submit copies of your publicity to us in a timely manner.
Group Evaluations:

At the end of your project you will be given group evaluations.  If you feel that a group member(s) have done less work than others this is a way that we can grade each individual fairly.
Time Log:
Each member of the team needs to contribute 8 hours total of work (minimum).  Make sure to keep track of your own individual hours not your group’s hours.
You will be obligated to run campaigns or large events in the units which will promote the black out battles, energy conservation, and show how easy it is to reduce their own personal energy usage.  

Important Dates:
October 2: Work day
October 3: Start publicizing

October 9: Have posters up in Res-Halls/ Scope of Work due via e-mail
October 23: Project check-ins

October 27: Campaign/publicity completed

November 6: Project Due/Time logs
November 20: Group Evaluations

Grading:
Publicity

 -Posters in resident halls 







 (10%)
 -Campaign event that promote the competition




 (20%)

 -3rd form of outreach 








 (10%)
Effort
 -Scope of Work (SOW) (See attached for example)




 (10%)
 -Contribution of all 8 hours or more (log hours sheet) 



 (25%)
 -Documentation (Pictures)







 (10%)
 -Group evaluations








 (15%)

Total










 100%

If you have any other questions, don’t hesitate to ask us in class or email us at Energy101Class@gmail.com.

